
The Issues That Matter to Her:  From living green to supporting disaster relief to educating our children,   
today’s woman is empowered by her ability to give back and is inspired by companies doing the right thing. The girlfriend 
grapevine is a potent and caring community. Supporting causes that matter to Her is a great way to not only make a        
difference but to engage women, build connections and inspire brand loyalty. In this issue, Zeno Group highlights a cause 
that is important to us, our clients and to millions of women everywhere and demonstrates the real difference that         
connecting with a cause can make. 

  

She Report 

 

When it comes to women and social networking, there’s a lot more to it than just Facebook and Twitter. Although these main-

stream websites have grown astronomically among adult women, there are countless other highly influential social networking 

websites and communities where women gather to connect.  
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  Connecting with a Cause Case Study 
 
The Allstate Foundation’s Tell a Gal P.A.L.® 
Program – Pass it on, Act and Learn 
 
Zeno Group is partnered with The Allstate 

Foundation to encourage people to talk about an often taboo   
issue - domestic violence - and how economic empowerment can 
lead to a safe future for survivors. The program kicked off in 2008 
with a purse  donation drive,  benefitting non-profit partner Dress 
for Success. More than 14,000 purses were collected at upwards 
of 350 Allstate agencies across the U.S., helping women to re-
enter the workforce and get back on their feet again with style 
and confidence. 
 
In advance of National Domestic Violence 
Awareness Month, October 2009, the 
award-winning campaign will collect      
gently-used business suits at Allstate 
agency locations to benefit local domestic          
violence programs and Dress for             
Success.   
 
Get involved!  Donate a suit at a             
participating Allstate agency location 
near you from September 28 through  
October 9 and Tell A Gal P.A.L.  For more                
information visit www.ClickToEmpower.org. 

 

 
 

 

Q: What is the best way companies and 
non-profit organizations can work together to build 
partnerships to combat domestic violence? 
 
A: Getting involved with a cause holds some great 
benefits not only for the local shelter or group by   
providing needed services or money, but it also          
provides the partnering organization positive            
benefits by raising their profile as well. 
  
A way that organizations can become active in       
addressing violence in the workplace is to create   
policies and procedures that help employees. For  
example, if a women is being stalked, her employer 
should provide a security guard to walk her to her car 
each night when she leaves work, allow for time off 
for her to go to court to handle any legal issues, or 
create a domestic violence education program within 
the  workplace to heighten understanding.  
 
Other simple, but effective, steps include taking up a 
collection for a local shelter, becoming a board   
member at a local program to put your skills to use,   
offering to drive a domestic violence victim to a     
doctor’s appointment or court case, or just                     
volunteering at a local shelter.  

Zeno Group is proud to partner 
with NNEDV’s  “Take a Stand Gala” 
on September 17, an evening         
designed to raise awareness and  
benefit domestic violence           
programs.  

Interested in Speaking Female? Contact: 
Cheryl Pellegrino, Senior Vice President 

(212) 299-8888 
Cheryl.Pellegrino@zenogroup.com  

 
Q&A with Sue Else 
President  
National Network to End  Domestic Violence   
www.NNEDV.org 

To read the entire interview, visit www.zenogroup.com/blog.  

Why Connect With a Cause? 

More than 85% of women feel it's 
important for companies to  

 support causes and charities (1) 
83% of Americans state causes that 
impact them personally influence 
their support of company’s cause  
efforts (2) 
41% of Americans say that companies 
should increase their spending on 
cause marketing (3) 

 1.Barkley/PR Week Cause Survey, 2008 
2.Cone/Duke University Behavioral  
    Cause Study, 2008 
3. Performance Research Survey, 2009 
 

http://www.clicktoempower.org
http://www.nnedv.org/
http://www.zenogroup.com/blog/

