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LARGER FIRMS VS SMALLER FIRMS

WHEN CONSIDERING SOCIAL MEDIA REPUTATION IN DECISION-MAKING,
B2B COMPANIES LAG THEIR B2C COUNTERPARTS
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“My company could TAKE ACTION

   to engage with audiences online and 

             address the situation

     IMMEDIATELY, WITHIN 24 HOURS”

S O C I A L  M E D I A
A CORPORATE REPUTATION 
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